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Google has said 
more frequent 
algorithm updates 
throughout 2025

New search 
appearances are 
becoming prominent 
in the search results

AI is starting to take 
off with market 
share being taken 
away from 
traditional search

Brand signals are 
showing a strong 
correlation with 
successful SEO

Why are we hosting this briefing?
The search landscape is changing…



What we’ll 
be covering 
today

Organic Shopping

Brands growing influence in search

AI overviews

T Search & LLMs
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Organic 
Shopping



Organic shopping 
will be a key pillar of 
any ecommerce 
SEO strategy.



Organic shopping 
will be a key pillar of 
any ecommerce 
SEO strategy.

50% of Sports Direct page 1 keywords 
contain organic shopping.



It’s great at 
targeting high 
intent searches 
where a 
customer is 
being very 
specific.



How can we ensure 
we’re eligible?



Submit your product 
feed to Google 
Merchant Centre and 
fix any errors



Check in Google 
Search Console that 
merchant listings are 
pulling through as 
valid



10 possible products 
to be submittedSubmit all possible 

product variants in 
your merchant 
centre to achieve 
maximum visibility



Speak to your paid 
teams and get 

access to 
merchant center!

How can we influence this as SEOs?

Make sure your 
eligible for 

merchant center 
listings

Use the new 
‘product variant’ 

structured data to 
maximise 
eligibility



Brands growing 
influence in search



Building a strong 
brand will 
continue to be 
important in 
search.



Back in 2021, research from Moz 
found that there was some 
correlation between branded 
search volume and stronger SERP 
rankings.



While correlation 
doesn’t 
necessarily mean 
causation, data 
uncovered in 
subsequent years 
has backed up the 
power of brand.



Brand DPR supports improved 
traffic



But also correlates with increased 
brand search

Brand search trend line



Regardless, the tactics 
used to increase brand 
equity tie into suspected 
ranking factors.



Social Signals

Some of the ranking factors 
supported by brand building

Backlinks & 
Mentions Trust Signals



Track and compare brand search volume 
over periods of time to account for 
seasonality

Plan your on-page and PR content to align 
with your brand values and show your 
expertise

Track social trends and engagement with 
your organic social content to see what 
resonates

Build your brand alongside links. Create link 
strategies that target publications and 
channels you know your key demographic 
will read or engage with.  

How can I measure 
the impact of my 
organic strategy on 
my brand?



AI Overviews



AI Overviews 
are here to stay 
and will continue 
to be prevalent 
in search.



A 2025 case study 
explains where AI 
overviews are fitting 
into the search 
results

AIOs still don't show up for the majority of 
searches.
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 AIOs appear for a relatively low number of 
searches (29.9% of Keywords and 11.5% of 
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AIOs still don't show up for the majority of 
searches.

 AIOs appear for a relatively low number of 
searches (29.9% of Keywords and 11.5% of 
Total Search Volume).

 AIOs don't appear more frequently for 
terms with higher search volumes.

AIOs do show for less popular terms on a 
regular basis, though most frequently for 
medium search volume terms

A 2025 case study 
explains where AI 
overviews are fitting 
into the search 
results



AI overviews are doing a great job at 
answering zero click searches



AI Overviews rolled out

It has impacted content that would 
traditionally drive informational clicks





Tracking what 
keywords have AI 

Overviews will 
help you identify 

threats and 
opportunities

What does this mean for my organic 
strategy?

Medium search 
volume content 

will continue to be 
impacted by AI 

overviews

In-depth, relevant 
and easy to digest 
content will be the 
go to optimisation 

technique



Search & LLMs



Google’s search engine 
market share dropped 
below 90% for the last 
months of 2024.



ChatGPT search 
has passed 1% 
market share 
and is expected 
to increase 
throughout 
2025.



We’re seeing 
this in the 
content that 
we’re 
producing



How can we optimise for this?

Brand mentions are really important (reviews, aggregators & links)

While not the same, traditional SEO will help

ChatGPT results appear closer to Bing’s

Measure through log file analysis (Botify, Lumar, Screaming Frog)



With OpenAI using Bing we will also 
need to ensure good indexing through 
BWT



Thank you

NOTTINGHAM

Fothergill House, 16 King Street
Nottingham, NG1 2AS

LONDON

Runway East Borough Market, 
20 St Thomas Street, London,  

SE1 9RS

MANCHESTER

Beehive Mill, Jersey St, Ancoats, 
Manchester, M4 6JG

hello@impressiondigital.com

NEW YORK

160 Varick Street New York, NY, 
10013, USA

mailto:hello@impressiondigital.com


Connect with us on 
socials:

@impressiondigit
al

impressiontalk

Impression

@impressiontalk

@impressiontalk


